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What is good about the product or gives it
advantages? (applies to you too)

What places you, or the product, at a disadvantage?
What must be overcome? What are you not good at?

1. 1.
-
< 2. 2.
E 3, 3,
L
=
o STRENGTHS r 1 WEAKNESSES
L Product J
OPPORTUNITIES THREATS
—
< What circumstances favor you? What situations can What torpedoes do you need to prepare for or
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